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Finance organizations / ®HaHChb
opraHusaummn

Trade Marketing / Toprosbli MapKeTVHT

Marketing management in international
companies / OnepatrBHOE MapKeTVHIoBoe
N1aHVPOBaHMeE B MeXAYHapOAHbIX
KOMMaHWAX

Marketing Metrics (Marketing project
effectiveness) / MapKkeTHroBble MeTPUKU
(3P PEKTUBHOCTb MAPKETUHIOBbIX MPOEKTOB)

Management Research Methodology /

MeToaonorus nccnegoBaHust Nnpobiem Strategic Analysis / CoBpeMeHHbIV

o
r .- _____________________________m
(@)}

yrpaBneHus 3 cTpaTternyeckunii aHanms
3
Managerial economics / YnpaBneH4yeckas Professionally Oriented Russian Language /
3KOHOMMKA Pyccknmi A3bik B NPOPeCcCcnMoHaNbHON AeATeIbHOCTHU 5
3
Management organisation theory / Teopus
5 5 Y P AvicumnamHbl No BbIbopy Ne2
opraHusauumn yrnpasneHus
3
4
Professionally Oriented Russian Language /
Pycckuii 93bIK B NPpOdeCcCcMoHaNbHOW AeATebHOCTY 5
AncumnavHel No Bblbopy Ne'
4 Research Work / HayuHo-nccnesoBaTeIbCKas
paboTa
Research Work / HayuHo-nccnegoBatenbckas
paboTa
6 12

JKOHOMUYeCcKn GpakynbTer

® /IHOCTpaHHbIV (PYCCKUNW) A3bIK

® [IpodunbHbIE ANCUUMIVHDI

® ObuieobpasoBaTe/ibHble ANCUUMINHDBI
® AncumnavHel No BblI6Opy

Corporate marketing at global markets /
KoprnopaTnBHbIN MapKeTUHI Ha MUPOBOM PbIHKE

Integrated Marketing communications in
international companies / VIHTerpmpoBaHHbIe
MapKeTUHIrOBble KOMMYHUKaLIN B
MeXAYHapOAHbIX KOMMAHMAX

International Marketing / MexayHapoAHbIV
MapKeTUH

Managerial Decision Making / MeToAbl
NPUHATUS yripaBaeHYeCcknx peLleHni

Consumer behaviour / NoBegeHne
notpeountens

Professionally Oriented Russian Language /
PyCCKnI A3bIK B NpodecCcrnoHanbHOW AeATe/IbHOCTY

AvcunnavHbel No Bbloopy Ne3

Research Work / HayuHo-mnccnegoBatenbckas
paboTa

2

2

® MexancumnanHapHble Kypcbl
[TpodeccmoHanbHasa NpakTnKa

® [ocyfapcTBeHHasa UTOroBasa aTrectauns

® Pusmyeckasa KynbTypa

Pre-Degree Internship / lNpeaanniomMmHas
NnpakTnKa

Master Thesis Defence / 3awwmnTa
MarmcTepckow gmccepraumm

State Exam / NoarotoBka 1 caa4ya
rocylapCTBEHHOro 3Kk3aMeHa
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AvicunnanHbl No Belibopy Ne' 1ns2 AvicumnaviHbl Mo Bel6opy Ne2 1 n3 2 AvicumnavHbl No Bel6opy Ne3 1mn33
Digital marketing / Anpkntan-MmapkeTuHr International logistics / MexayHapoaHas International Economics / MrpoBas
NOTNCTUKA 3KOHOMMKA
Content-marketing / KOHTEHT-MapKeTUHr
Global consumer trends / FTnobanbHble Social marketing in globalization context /
TeHAeHUNN noTpebneHns CounanbHbIi MAPKETUHT B KOHTEKCTe
rnobanmsaynmu

Corporate websites: creation and
administration / PaspaboTtka u
aAMVIHUCTPYPOBAHME KOPNOPATUBHbIX
CanToOB

JKOHOMUYeCcKn GpakynbTer



